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Main trends and patterns of alternative reservation systems in the hospitality industry
have been considered. Degree of participation of alternative reservation systems in marketing
policy of enterprises of hotel economy has been established. Influence of alternative
reservation systems for marketing activities of domestic enterprises of hospitality industry has
been investigated.
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Hanunenko M. Hnmepnem-oucmpudyyua 20Cmunu4HbIx ycaye. Paccmompenui
OCHOBHbIE TMEHOCHYUU PA3GUMUS U CIMPYKMYPbL ANIbMEPHAMUGHBIX CUCIEM OPOHUPOBAHUS
8 eocmunuuHoM OusHece. Ycmanoenena cmenenv y4acmus anbmMepHAMUSHbIX cucmem OpoHU-
POBAHUA 8 MAPKEMUH20B0U NOTUMUKE NPEONPUATIULL 20CTNUHUYHO20 Xo3aticmea. Hccnedosano
GnUAHUE ATLINEPHAMUBHBIX CUCTHEM OPOHUPOBAHUS HA MAPKeMUH208YI0 0esmenbHOCHb
omeuecmeenHbIX NPeOnpUAMuUI 20CIMUHUYHO20 XO3AUCEA.

Kniouesvle cnosa: WHTEpHET-CUCTEMBI OpOHMPOBAHMS, AJIbTEPHATUBHBIC
cCHCTeMbl OpOHMPOBaHMWS, TOCTHHWYHBIA OW3HEC, TOCTHHWYHAs YCIIyra, HWHCTPYMEHTHI
HMHTEPHET-MapKEeTHHTA.

Background. Modern realities of the domestic hotel market testify
globalization of the Internet environment and the increasing role of joint
marketing. Formulation and implementation of hotel services are impossible
without the integrated use of Internet marketing tools with the creation of
complex mechanisms of the relationship between enterprises of the hotel
industry and other subjects of the tourism market based on Internet technologies.
To achieve the economic purposes of the enterprise of hotel industry they
interact with the Internet reservation system, which is currently a major
marketing instrument for hotel services. Dissemination of Internet distribution,
availability to consumers and high technical quality booking lead to a
significant reduction in the number of direct bookings on the own Internet
resources of companies. The search forms of such co-operation and the
establishment of equilibrium in the implementation of marketing activities
provide the foundations for research.

Analysis of recent research and publications. Intensive development
of Internet reservation systems and global scale of their practical application
in the marketing activity of enterprises of hotel industry catalyze scientific
researches within this problem. The question of appropriateness of usefulness
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of Internet reservation systems in the domestic hotel industry is the subject of
scientific dispute, described in the writings of the following scientists:
N. Gumenyuk, K. Zakharova, K. Lemish, S. Melnichenko, A. Steshenko [1-5]
and others. Scientific interest is the issues of adaptation of Internet
distribution of hotel services to potential Ukrainian hotel market.

Recognizing the importance of existing scientific developments it lack of
study of certain aspects of the Internet reservation systems in Ukraine should
be noted. Outlined problem covered in scientific professional literature only
in the context of development and opportunities of application of global
reservation systems (GDS). Uncertain is the question of the use of alternative
reservation systems (ADS) in the marketing activities of enterprises of hospi-
tality industry.

The aim of article a research of the major development tendencies and
structure of alternative reservation systems in the hospitality industry,
establishing the extent of their participation in the marketing policy of
enterprises hospitality, determining the impact of alternative reservation
systems for marketing activities of domestic enterprises of hospitality industry
and prospects for their use in the hospitality industry.

Materials and methods. For the theoretical and practical foundation
for analytical research and presentation of the results in the article served
research works of scientists, websites of state statistics, enterprises of hotel
industry, alternative reservation systems. Research within the proposed
problems was conducted on the basis of generally accepted methods:
abstraction, analysis and synthesis, induction and deduction.

Results. Dynamics of global hotel market and Internet technologies
leads to an increase in the number of participants and intermediaries in the
formation and sale of hotel services. Along with global distribution systems
in the hospitality industry, alternative reservation system has sustainable
development that, in contrast to global systems, allows potential consumer
to carry out direct booking of hotel services, excluding from this process
link of tourism enterprises. A growing number of alternative reservation
systems complicates their internal structure and provokes the emergence of
intermediaries (figure 1).

The availability of the Internet for consumers and the deep penetration
of Internet technologies in the tourism industry form understanding of
practical workers the feasibility of using alternative reservation systems in
sales of hotel services. However, the mechanism of their implementation of
marketing activities is not worked enough, causing an imbalance in the
application of Internet marketing instruments.

Extensive analysis of hotel industry enterprises located in 22 regions
of Ukraine (excluding the Crimea, Donetsk and Lugansk regions) give
evidences of detailed activities of enterprises of hotel industry to attract
alternative systems of distribution to sales of hotel services. For some
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enterprises of hotel industry such cooperation is the foundation of activity in

the Internet.
>
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Figure 1. The general scheme of the relationship between the
hotel industry enterprise and hospitality customer on the basis
of the use of GDS and ADS (developed by the author)

Because of total increase in reservation systems of today their total
number it can not be set. There aren't relevant all ADS for Ukrainian
enterprises of hotel industry. Research results of popularity of these
resources and analysis of their search engine optimization show that for the
domestic hotel market there are such promising alternative distribution
systems: booking.com, trivago.com, tripAdvisor.com, hotels24.ua, hotelium.com,
hotels-scanner.com. It is important to note that the activities of hotelium.com
and hotels-scanner.com are based on a comparison of prices for the various
booking systems. The functioning of other submitted systems has individual
character of interaction with hospitality industry enterprises.

The dynamic expansion of ADS sinherent to domestic enterprises of
hotel industry. However, such actions are not always systemic, logic and
consistent, for example, hotels of Kyiv, Lviv, Odessa, Kharkiv and
Dnipropetrovsk are characterized by the highest concentration of
accommodation means and have a high level of tourist and business
attractions (figure 2).

Highest position is currently occupied by celebrated booking system
hotels-scanner.com, which globalizes activity of reservation systems.
However, similar to the structure of activity the system hotelium.com does
not cause the interest of managers of hotel industry. Pretty high ratings have
the resources booking.com. and trivago.com. This is quite logical, given the
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general trend of striving for reduction of the intermediary chain in the sale
of hotel services.

400/
200~
O,IWH ol JM oe. bimn
. ) Dnipro- )
Kyiv Lviv | Odessa petl‘(IJ)VSk Kharkiv
H booking.com 134 42 89 32 67
trivago.com 157 91 128 36 23
M tripAdvisor.com 115 58 67 25 40
M holels24.ua 61 47 38 18 27

Figure 2. Number of Hotels of Kyiv, Lviv, Odessa, Dnipropetrovsk,
Kharkiv in alternative reservation systems
(developed on the basis of the author [6—11])

The relationship hotel industry of enterprises and ADS is carried out
by a single principle: there is no fixed fee for services of distribution and
their functioning is financed by fees (10-25 %) from sales of hotel services.
At first sight transparency and simplicity of this structure are indisputable
because enterprise of hotel industry maximizes the number of sources of
sales and reservation system makes a profit only in case of realization of its
hotel services. However, a high degree of internal competition between
alternative distribution systems directly affects on the development of own
Internet resources of hotels.

Systems of reservation establish only the starting amount of fees and,
therefore, are interested in improving its importance for the enterprises of
hotel industry. Concomitant factors of this is the improvement of the
technical quality of booking and making efforts for their promotion, an
example of what can be called a transformation of engine optimization.
Using the desire of consumers to receive information which is focused on
one resource, ADS try to increase its position in search engines. Own
studies show that even when you are looking for a particular hotel in search
engine before you get to the site of the enterprise, the customer must visit
the alternative reservation systems (figure 3).

Thus, today alternative booking systems are the easiest way to get
information about the hotel industry company.
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Figure 3. Transformation of search engine optimization
in the development of alternative reservation systems
(developed by the author)

All ADS have typical structure and are distinguished by ease of interface
and set of filters to search. To increase interface usability of reservation
systems is developed adaptive design of websites and is created mobile
applications that are not inherent to the sites of business hotel industry. The
obvious advantage of ADS compared to the websites of the enterprises is
clarity of structure in the presentation of hotel services. However, the analysis
points to limitations of spectrum of information about the company (zable).

Table
Presentation of hotels in alternative reservation systems *
. . . Hotels- . . .
Information | Booking.com | Hotelium.com Trivago.com | TripAdvisor | Hotels24.ua
scanner.com
Filters:
geolocation + + + + + +
by: type + + + + + +
categories + + + + + +
opinions + + + + + +
price — — — + + +
services - — - + + +
number
_ _ _ + _ _
of rooms
Total:
Room types + + + + +
room fillin; + — - - . +
catering ) + - — — Lmk. +
to website
extrag + — Hotel +
parking + - - - +
Photo + + + + +

* Developed by the author based [6—11].
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None of the reservation systems provides full information about hotel
services due to lack of graphic material. This applies particularly to
representation of room stock with unique naming.

Rational in terms of developing their own Internet resources of enterprises
of hospitality, is the approach of reservation systems TripAdvisor, which
provides condensed information about hotel services and creates the
possibility of booking, and if you want more information you can go to the
website of the company.

A negative phenomenon in collaboration with ADS is the inability to
respond dynamical by to changes in demand and timely decrease (increase)
prices for hotel services. It is logical to assume that the direct booking
through the site of enterprise is profitable both for consumers and hotel.
However, different distribution systems motivate internet users with the
Best price guarantee: if a consumer makes a reservation of hotel services
through the selected system, and in the search detects loyal price, this
distribution system is obligated to reimburse the difference to the consumer.
To avoid similar situations in the contract booking systems put strict
conditions on the establishment of the minimum price, the coordination of
loyalty programs and discounts. Given the fact that at the present stage over
90 % of Internet bookings are made through the distribution systems,
enterprises of hotel industry are forced to agree with proposed terms. This
trend can be clearly traced on the example for hotels category 4  (figure 4).
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Figure 4. Comparison of the cost of a standard double room
in hotels of category 4° (developed by the author on the basis of [6-30])

Note. The prices were analyzed on the same date (12 June 2015) at different
reservation systems and corporate website of the company.
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As shown in figure 4, for individual hotel industry enterprises there is
price parity on the corporate website and all booking systems. But mostly
there are significant differences in prices depending on the chosen ADS,
and, according to the survey, in any case, the price offered by the corporate
site, 1s not the lowest.

Barrier of direct sales on the sites of enterprises is dissonance as a
booking. Most systems of distribution operate on a clear algorithm that provides
the consumer a guarantee of rapid and secure bookings. At the same time a
large number of companies does not consider appropriate to create the
possibility of booking on the site, there is facts of non-performing booking
pages. Only 2 % of companies have a "basket" and conditions of Repayment
of funds outlined only 3 % of companies of the investigated sites.

The impact ADS of branding of enterprises of hospitality industry
remains disputable question. Representing of hotel industry enterprise in
alternative reservation systems increases the degree of recognizability of the
brand. It is necessary to take into account the negative consequences.

Old problems of certification of accommodation means and imperfection
of conducting of statistical research in Ukraine create obstacles in establi-
shing of credibility of a number of enterprises of hotel economy that have a
certificate for a particular category. There are facts of unreliability of
information on the categories of enterprises of hotel economy in alternative
reservation systems. The analysis gives reason to believe that the mentioned
number of certified enterprises of hotel economy in distribution systems
exceeds their actual number more than 3 times. These facts can be
demonstrated at research of represent of the capital market of hotel services
in alternative reservation systems (figure 5).
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Figure 5. The number of enterprises of hotel industry in Kyiv
by categories in alternative reservation systems
(developed on the basis of the author [6-11, 31])
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The greatest discrepancy between the real number of certified enterprises
of hotel economy is observed in the segment of 3". There are cases
of appropriation of categories of luxury homes with referring to the type of
hotels. Most clearly this trend is observed during the presentation in English
reservation systems booking.com, hotelium.com, hotels-scanner.com. Less
popular among Ukrainian enterprises of hotel economy booking systems
often do not have accurate structure. For example, selection parameters can
not be installed in system hotels360.net.ua, resulting in hotels 5° and 4" are
often located ranked below private housing. Booking systems don't react
enough dynamically on the change of categories of hospitality enterprises.
For example, the hotel "Ukraine" (Kyiv), "Khreshchatyk" (Kyiv),
"Prominada" (Odessa), which in 2015 raised a category to 4", in certain
booking systems still are presented as the 3.

In conclusion alternative reservation systems have a significant effect on
the components of marketing activities. Among the positive factors of their
application can be distinguished convenience for the consumer; transpa-
rency of cooperation; expansion of sources of sales of hotel services. The
negative consequences of interaction with ADS are to reduce of attendance
of own Internet resources, dynamics braking reaction when setting prices for
hotel services, unreliable information.

Conclusion. A result of research is established that alternative reservation
systems form the basis of sales of hotel services, affecting the other
components of the marketing activities of enterprises of hospitality industry.
Domestic enterprises are widely represented in the distribution system, but
such cooperation is different chaotic and requires a systematization. Paying
attention to such cooperation, companies often ignore the development of its
own Internet resources, which increases the importance of alternative reser-
vation systems in their marketing activities and is a barrier to the full
implementation of other internet marketing instruments. The balance at use
of alternative reservation systems should be based on the development of a
clear algorithm for implementation of internet marketing in marketing
activities of enterprises where reservation system will be just one of the tools of
marketing and development of their own Internet resources will reduce their
importance in the formation and realization of hotel services. Further
research will be aimed at harmonizing the use of Internet distribution in the
system of Internet marketing of enterprises of hotel industry.
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Hanunenxo M. Inmepuem-oucmpudyuyisa comenbHux nociuye.

Ilocmanoeka npobéaemu. Haykogy cmammio npucéaueHo akmyanibHOMy RUMAHHIO
83A€MOOIT NIONPUEMCING 20MENLHO20 20CHOOAPCMBA 3 ANbMEPHAMUSHUMU CUCTEMAMU
bpoHiosanHs y npoyeci hopMysanHs ma peanizayii 20menbHux nocaye, wo 30iUCHI0I0MbCs
Ha ocHOGi iHmeprHem-mexrnonoeiu. Iloutyx doyinbrocmi gopm ix cnisnpayi ma 6CMAHOBNEHHSA
napumemy y 30[UCHEeHHI MAPKeMUH20601 OIAIbHOCI CMEOPIOIOMb NIOTPYHMS 0I5l HAYKOBUX
00Ci0MHCEHD.

Ananiz ocmauuix 00cniddcenv i NyoniKayini y medxcax 6U3HAYeHoi npoobremu
c8I0UUMb, WO BIMUYUSHAHUMU HAYKOBYAMU HEOOHOPA3080 NIOKPECI08ABCA GUCOKUL
nomeHyian YKpaiHCbK020 20MeNbHO20 PUHKY U000 BUKOPUCMAHHA 2I00ANbHUX CUCmeM
OpOHIOBAHHA. ApeyMeHmOo8aHo axmyanbHicms Ybo2o npoyecy ma 0ocriodxceHo bap’epu
8NPOBAOICEHHA. Y moll e uac NUMAaHHA BUKOPUCMAHHA ANbIMEPHAMUBHUX CUCTEeM
OPOHIOBAHHA Y MAPKEMUH2O8II OisIbHOCII RIONPUEMCIE 20MENLHO20 20CNO0ApCMed €
MAN000CNIOAHCEHUMU.

Mema cmami — 00CHiOJNCEHH OCHOGHUX MEHOEHYIU PO3GUMKY Md CIMPYKMYpu
ANbMEPHAMUSHUX CUCHEM OPOHIOBAHHS Y 20MeNbHOMY Di3HeCl, 6CMAHOGIEHHA CIYNEeHs X
yuacmi y MapKemuH2o8it noaimuyi niOnpueEMCme 20MmeabHo20 20CH00apCmed, 8UHAYEHH s
8NIUBY AILMEPHAMUBHUX CUCEM OPOHIOBAHHS HA MAPKEMUH208Y OIATbHICIb GIMYUSHAHUX
nIONPUEMCME 20MeNbHO20 20CNO0APCMBA Ma NEPCReKmUs ix 3aCmMoCy8aHHs Y 20METbHOMY
bisHecli.

Mamepianu ma memoou. Teopemuunum i NpAKMuyHUM NIOTPYHMAM O AHATIMUYHOO
00CTiOXHCEHHsT Ma NPeOCMAGIeHHs. pe3yIbmamis y cmammi Cy2y8anu HayKo8i npayi YeHux,
iHmepHem-calumu Opeamie 0epHcasHOi CIMAMUCMUKY, NIONPUEMCIE 20METbHO20 20CHO0ApCMEd,
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AnbMEePHAMUBHUX CUCmeM OPOHIOBAHHS. JJOCTIONCEHHS Y MeANCAX 3anpONOHOBAHOI npobaemu
NPO6eOeHO HA OCHOBI 3A2ANLHONPUUHAMUX MEeMo0i8: adCmpazy8ants, aHaizy ma cuHmesy,
iHOYKYii | 0edyKyii.

Pesynvmamu  docnioscennn. Cyuacni peanii 20menvHo20 pPumky opmyoms y
NPAKMUYHUX NPAYIGHUKIE PO3YMIHHA OOYLIbHOCMI 3ACMOCYBAHHS QILIMEPHAMUSHUX CUCTEM
opontosanna. 30invuenns ix Kitbkocmi ma 6CMaHOBNIEHHA 8UCOKO20 CHIYNEHSI KOHKYPeHYil
CYNPOBOOANCYEMBCA  NOCMIHUM — NOKDAWAHHAM — MeXHIuHOoi  AKocmi ma  weuoKocmi
Opontosanna Ha cavimax cucmem. Ilocmynoeo cucmemu oucmpubyyii cmaioms OCHOGHUM
Odicepenom 30ymy 20menbHux Nocye, GUMICHAIOYYU NpsMe OPOHIOBAHHA 3 GNACHUX [HMepHem-
pecypcie nionpuemcms 2omenvbHo2o 2ocnodapcmea. Hedocmamms eionpayvosanicme
Mexauizmy maxoi cnienpayi npu3zeo0ums 00 SUHUKHEHHs OUCOANAHCY NPU BUKOPUCTIAHHI
IHCMpPYMEHmMi8 iHmepHem-mMapKemuHzy.

Bucnogxku. Bcmanoenennss banancy y 6UKOPUCMAHHI  ANbMEPHAMUBHUX CUCHEM
Oponioanis mae 6a3yeamucs Ha po3podIeHHI YimKo20 an2opummy GnpPOBAOICEHH s iHMepHem-
MAapKemunzy y MapkemuHz208y OisAlbHiCMb NIONpueMcmea, o0e cucmemu OpOHIOGAHHS
Oyoymo auuie OOHUM 3 IHCMpYMeHmie 30Yymy, a po36UmoK 61acHux iHmepHem-pecypcie
3HUBUMb IX 3HAYEHHA Y npoyeci PopMYBaHHA Ma peanizayii 20MeNbHUX NOCTYe.

Kniouoei crosa: iHTepHET-cUCTEMH OpOHIOBAHHS, aJIbTEPHATHBHI CHCTEMH Opo-
HIOBaHHS, TOTEIFHUH Oi3HEC, TOTENbHA ITOCTYTa, IHCTPYMEHTH iHTepHET-MapKEeTHHTY.
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